JNlyywunn cant FMCG-6peHpa

Maggi recipe of success in digital

Pichesky / Nestle Russia

Mpemua | TAGLINE 2016
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Jlyywiaa ctpaHuua / rpynna

BeneHue coobwects Ferrero Rocher

Pichesky / Ferrero Rocher
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Jlyywinm cutyaTuBHbIA NOCT

Topicality SM-noaxopn, Kk BepeHnio VK-coobuiecrtsa
BuHb6aHka

Pichesky / BUH6aHK
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Jlyuywiee Social Media putenn-koMnaHum

BeneHue mynbtubpeHpoBoro coobuiecrea
«CnopTMacTepa»

Pichesky / «CnopTmacTtep»
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JNlyywee Social Media comHaHCOBOW KOMNaHUU

Topicality SM-noaxopn, Kk BepeHnio VK-coobuiectsa
S EELTE!

Pichesky / BUH6aHK
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Jlyuwiee Social Media FMCG-6peHpa

BeneHue coobwecTts Ferrero Rocher

Pichesky / Ferrero Rocher
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